DRS Communications Team Commission Report


27th People with Disabilities Awareness Day - #PWDAD2022

Participants checked in at PWDAD	312 +
Walk-ups                 				243 =
Total Attended      				555

Pre-registered				444
Registered, but did not check in	132 

Total awareness of PWDAD		687 (Attendees 555 & No Shows 132)

Volunteers					  79
Legislative Teams				  11 (Visited legislators at Capitol)
Exhibit tables				  65 

New exhibitors from disability organizations this year: Brain Injury Foundation and Support Groups; Down Syndrome; Putnam City Schools Family and Community Engagement; Autism Foundation.

Post-event survey comments		131

Mark your calendars please! #PWDAD2023 will be 03/07/23.

Social Media Warriors

DRS Communications developed new strategies and practices this year to expand our social media reach on five Facebook pages, Twitter, YouTube, LinkedIn and Instagram. 

Communications Officer Rachel McLemore takes the lead in posting DRS stories, memes, photos and videos. Other Communications Team members also post. Research shows that the optimum time to get the most views is between 1 p.m. to 3 p.m. so Rachel schedules many of our posts for “prime time” to get maximum exposure. 

Dana Tallon was assigned to coordinate first with DRS leadership and then ask and train DRS volunteers to become Social Media Warriors. SMWs help share and like DRS posts and comment on them. These actions cause social media platforms to distribute DRS posts more widely, so they are seen by more people at no cost to DRS. We now average 5 or 6 shares per post, which has significantly increased our reach and rankings – thanks to DRS Social Media Warriors:



Executive Volunteers
Jody Harlan – Admin
Rachel McLemore – Admin
Dana Tallon – Admin
Jennifer Hardin

SBVI Volunteers
Jim Kettler
Kim Lohr
Liz Scheffe

SBVI/VR Volunteers
Renee Sansom Briscoe
Stacey Dutton
Francisco Santiago Rivas 

VR Volunteers
Miranda Brazille
David Hankinson
Glenn Hatter
Hollie LaSyone
Delena Sullivan

OSB Volunteers
Lynn Cragg

OSD Volunteers
Trudy Lynn Mitchell
Stacy Edgar
Lynn Hickman




Traditional media vs. digital marketing

Traditional media (newspapers, TV, radio, etc.) no longer has the reach or staff that it once had. Fewer people read newspapers. Radio news is often nationally syndicated without time for local input. Some people record networks shows, skip commercials and don’t watch local news. Many are out of our reach on networks like Amazon Prime, Roku or Apple TV. 

Digital marketing is fast becoming the industry standard for promoting services/brands compared to traditional media. The technology required is already literally at our audience’s fingertips. 

In response, DRS Communications initiates projects like Social Media Warriors in addition to maintaining traditional media marketing. 

We are exploring the impact of shifting more resources to digital marketing on current workload and the expected benefits from directly interacting with DRS audiences through digital platforms in the future. 
